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From: Paul Schisder
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paul schiefer photography email blasts

P 214.689.0303

www, paulichiefer.com
j P.S. paul schiefer photography FOOD, PEQPLE, PRODUCT AMD ARCHITECTURAL PHOTOGRAPHY
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Prop Soolist,. Martha Cooding
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The sights and sounds are seasonal. But the images — and the feelings — are imeless. Too drippy? Well, that's
the copywriter. Because the message doesn't have 1o ooze. Try a simple, honest approach 1o something that's
been over-hyped and overblown, The result could be even more memorable.

Paul Schicfer Photography catches the spirit of things,
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xela aroma fragrances : xela aromasticks and aromawicks classic fragrance packaging
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xela aroma fragrances 1 aromasticks and candle product packaging for ecologically friendly “natural luxuries” fragrance line
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xela aroma fragrances : stick scents product line packaging { lowest price point created for CVS }



STICK
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xela aroma fragrances  stick scents holiday product line packaging { lowest price point created for CVS }



pier 1 true elements : aroma stick product packaging { private label for Pier 1}
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secure convergence

BRIAN FORBES

president and CEO
214.556.1225.p
214.543.4321.c
brian@contineosystems.com

contineosystems / / )

5500 DEMOCRACY DRIVE / /
SUITE 150 / /
/ PLANO, TEXAS 75024 / /

www.contineosystems.com // /

secure convergence
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5500 DEMOCRACY DRIVE SUITE 150 PLANO, TEXAS 75024 214.556.1225.p www.contineosystems.com /

contineo systems technology : identity and collateral system
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idGROUP interior design 1 company collateral



idGROUP interior design
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visit the site :: www.idgroupdallas.com

idGROUP interior design ' company website
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ignition product design . identity and collateral system



people talk
LEAVE THEM SPEECHLESS

IGNITION IGNITION

- .-\'_‘-_"

consumers are picky

MAKE SURE THEY PICK YOU

Ignitian s a design and product developmant company, We craate ideas, and we turn tham
Inte successtul products, Using our unique approach, we [dentily needs in the maikelplace
Then we come up with must-have solutions that genarate a lot of buzz - and ey

demand, We Enow thalt consumer insight is the ke to resullts at the register, So
praspg what consumers want, we loohk for the unexpected in the everyaay. It's mare tha

whal's “now"” With lgnition, vou can BE WHAT'S NEXT.

make big connections
WITH IMPORTANT CONSUMERS

IGNITION

LENLEION IGNITION

ignition product design @ 2007-2008 ad campaign
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in the great CONSUMER RACE
will your PRODUCT FINISH FIRST?
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ignition product design 1 company website
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ignition product design 1 collateral package



|00 Bruce's Blog - Bruce's Beliefs =]

| htp:/ fwww.lundtoys.com bruce-blog.htm|

Luck Re

guires Hard Work

Posted March 16, 2009

Bruce's Blog

Sometimes you just get lucky.

Of course, many people are not aware that luck requires a lot of work. You need 1o
make sure you are at the right place at the right time to be its reciplent. We were very
lucky to be a part of the TMX Elmeo phenomenon with the 10th anniversary of the now
famous Tickle Me Elmo. But five years of invention and discovery, perspiration and
insplration prior to that prepared us for that good fortune, Good fortune favors the
prepared mind.

Much of our work involves trylng to identify a mechanism, a technelogy, a
b o gate and explore and see what we can do with it and how it
can be used. Every day, or at least every week, or hopefully every month, we hope to
discover something truly new and exciting with a potential application In a range of
products.

Our hydrogen rocket technology Is an example of one such discovery. And having
Top.Sini"n tiﬁhj developed the rocket, the H2 powered lawnmowers, power tools, etc over a period of

years of R&D, prepared us to 1o be lucky enough to get an Army research grant,

| often tell people, if they are Interested, or even If they are not, that our business
strategy bolls down to being lucky. Each year, for 25 years and counting, we just
manage to gert lucky. But | guess it is all the hard work and hard thinking we do that et Fogniler

prepares us for the good fortune that finds its way to our door. Lund and Co twention, LLC,
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Posted March 13, 2009 tUJll:t:Ef'
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NEW AT LUND.

Lund and Company Invention, L.L.C. is a toy design and product invention
company. We at Lund are dedicated to the proposition that toys are profoundly
important. Great toys teach, entertain, surprise, inspire and Invite inquiry. “our business strategy boils
Through play, toys influence the contributions each of us will make to the world slenin. 0 belng ucky...

as adults. And as adults, we can change the world. With all that riding on it, WE

BELIEVE PLAY IS VERY IMPORTANT BUSINESS. Three distinctions announced for
work leading to new market
introductions...

Top Secret (shh)

visit the site :: www.lundandcompany.com

Baby Get up 'n Go (Rolling and Standing Toy Doll), Fisher-Price Toys, #6736693

Get up 'n Bounce Tigger (Bouncing and Dancing Toy Figure), Mattel Toys, #6746301

Learn To Walk Pooh, (Walking Toy Figure), Fisher-Price Toys, Patent #7163430

Pounce 'n Bounce, (Bouncing and Moving Toy Figure) Fisher-Price Toys, #6899589

GeoSafar| Talking Electronic Microscope (Interactive Microscope), Educational Insights,
#6669484

lund and company toy inventions : company website



Long ago, a respected toy industry
colleague told me that a year in the toy
business Is llke T years in a dog's life.
MNow if each dog year is 7 years, well, |
never did the math, but that would be a
long time. Never could have Imagined the
adventures, the challenges, the joys and
the triumphs that we have experienced
to the fullest. It has been a great 25
years and | am glad to share some of
the things | have learned with you...
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THE MEANING OF LIFE
IS TO BE IMPORTANT IN THE

LIVES OF OTHERS

lund and company toy inventions : mini book giveaway



IS IMPORTAN

Lund and Company Invention, L.L.C. is a toy design and product invention company.
\t Lun : d. The legendary architect Frank Lioyd

future. The Wright brothers credit a toy airplane from their father as their
Is I M P o RT A NT BU s I N E ss inspiration to pursue flight, leading to the first powered airplane. Through play,
toys influence the contributions each of us will make to the world as adults. With

all that riding on it, WE BELIEVE PLAY IS VERY IMPORTANT BUSINESS.

LUND and COMPANY INVENTION, L.L.C. www.lundandcompany.com
CELEBRATING 25 YEARS of INVENTION for the TOY INDUSTRY 344 Lathrop Ave  River Forest, IL 60305  p: 708.689.8233  f: 708.689.8236

lund and company toy inventions : collateral and advertisements
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dsvc - dallas society of visual communcations : rough magazine



logos : inked candle fragrances
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IGNITION  contineosystems HA EST

logos  pier 1: eden fragrance line « peacock alley: crisp fragrance line -« ignition product design - contineo systems -« pier 1: bountiful harvest fragrance line



TEA PARTY

and

BABY SHOWER
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paul schiefer photography
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logos : paul schiefer photography -« charette baby shower + etm consulting group -« virenta product consulting « aava tachnologies




client list

Aabott Labs

AAVA Technology

Anke Design Ignition

Contineo Systems

Design Spring

Doug Laube Industrial Design

Dallas Society of Visual Communications
Eileen Kelley

Emily Summers

ETM

Ever Win International

Farmersville, Texas

Goetz Creative

i2 Telecom

ICAP Design

idGroup

Looney and Associates

Lund and Company Inventions, L.L.C.

Marcus High School

Mended Hearts

Noland Studios

Paul Schiefer Photography
Pier One

ServiceSource

Stephanie Noland Landscape
Sumdex

Talk it Up Marketing

Texas State Leadership Council
The Black Tie Dinner

The Mercury Group

The Wilkinson Center
Virenta

Vitro

Vuru Supplements

Xela Aroma



THANK YOU from the HELLO studio

the HELLO studio 498 iris street redwood city, california 94062 e.ann@thehellostudio.com p.214.562.3903




